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Do you know who made your clothes???
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� A textile worker takes a break at dawn 

after sanding jeans all night at a clothing 

factory in Guangdong Province, China. 

The blue dust from the jeans is a heavy 

irritant to the lungs.

� 11-year-old Mantheesh (right) 

and a young boy work sewing 

sequins and beads on to Primark 

tops



3/18/11 www.fabrisource.org 12

� Women textile workers pay 1/3rd of

their salaries as rent for impossibly

cramped boarding

� The owner of a textile factory in

Dhaka threatens a child laborer,

who works for 10 hours a day to

earn US$1.

� A worker in Phnom Penh, Cambodia, rests

on the floor of a garment factory. More

than 2,000 young women work in this

factory, producing clothes for shops in

Europe and North America.



CSR BRANDING SURVEY 2010

� 70 % of US consumers are willing to pay more for 

socially responsible goods
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� 55 % of US consumers are more likely to buy 

products from socially responsible companies when 

given a choice

� 77 % of US consumers believe that Corporate Social 
Responsibility is important to the apparel industry

Penn Schoen Berland, in conjunction with Burson-Marstellar and Landor, surveyed U.S. 

consumers in their Corporate Social Responsibility Branding Survey 2010.



If a pair of Jeans sells for US $ 

42, how much do you think 

goes to –
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�Brand Label?

�Manufacturer/ Supplier?

�Actual worker who made the pair of Jeans?

53.22%35.28%

10.39%

Brand Label

Manufacturer

Worker

THIS IS WHAT WE ALL THINK………….

Note - The above values are based on the averages obtained by carrying  a survey on a 

sample population comprising of men and women from different countries.



ARE WE RIGHT???
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85.71%

14.29%

0.12%

Brand label's  share

Manufacturer's share

Worker's share

A pair of original branded Jeans

Retail price of jeans w/o tax $42 

Price paid to manufacturer $6 

Price paid to worker per day $1 

Worker makes 20 jeans per day 20

Worker employed by the factory 300

Number of jeans produced / day 6000

Revenues of Brand Label $252,000 

Profit share of Brand Label $216,000 

Revenues of a manufacturer $36,000 

Amount earned by workers $300 

Brand label's  share 85.71%

Manufacturer's share 14.29%

Worker's share 0.12%
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WHAT DOES  THE WORKER GET?

BRAND LABEL’S SHARE

MANUFACTURER’S SHARE

0.12% OF THE RETAIL PRICE 
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“What should move us to action is human  dignity: the 

inalienable dignity of the oppressed, but also the 

dignity of each of us. We lose dignity if we tolerate 

the intolerable.”

~ unknown
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� 215 MILLION CHILD LABOURERS WORLDWIDE

� WORKERS ARE PAID US $1 FOR 10 HRS OF WORK

� ON AN AVERAGE A WORKER WORKS FOR 60-80 HOURS PER WEEK

� 40 - 50,000 TONS OF DYES ARE DISCHARGED INTO WATER EVERY 

YEAR

� 90 % OF SWEAT SHOP WORKERS ARE WOMEN BETWEEN THE 

AGE OF 15-22 
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"Never doubt that a small group of thoughtful, 

committed citizens can change the world; indeed, it is 

the only thing that ever has."

- Margaret Mead (1901-1978) quoted in John M. 

RIchardson, ed. Making it Happen, 1982
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OUR PLATFORM IS GROWING

WE HAVE SUBSCRIBERS FROM 45  

COUNTRIES AND ACROSS  ALL CONTINENTS
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“You must be the change you want to see in the world.”

~ Mahatma Gandhi
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Don't blow it - good planets are hard to find. 

~ Quoted in Time


